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Lifestyle magazine of Hospodarske noviny




preco nie?!

Basic data

v" suplement of Hospodarske noviny daily
v’ circulation - 23 541 issues
v sold circulation - 19 535 issues

v’ share of subscribers - 76 %

v’ periodicity — 2x per year in 2007 ( september / november )

v 125 000 readers (readership per issue)

v’ readers — 43 % men, average age 39.0, third od readers from the class
A+B (families with the highest living standard), 50 % of our readers
prefers quality brand goods



I
Reader s Profile preco nie?!

v desicion makers — managers and entrepreneurs

v people with the highest net monthly income

v people living in families with the highest living standard (class A + B)

v" higher quality and exclusive brand oriented consumers



Why not?! - lifestyle magazine with the highest readership in the
competitive group
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Why not?! Brejk Playboy (SR) Goldman

Source: MML TGI SR, 3.period 2006, Median



Why not?! — the second cheepest magazine in the competitive group

2 370 Sk

1 587 Sk

976 Sk 881 Sk

Why not?! Brejk Playboy(SR) Goldman

Source: MML TGI SR, 3. period 2006, Median, CPT - price for addressing 1 000 readers



Why not?!- lifestyle magazine with the highest readership among
managers in the competitive group

Why not?! Brejk Playboy (SR) Goldman

Source: MML TGI SR, 3. period 2006, Median



Through lifestyle magazine Why not?! you can address managers
the most effectively

39 667 Sk
21 800 Sk
8 727 Sk
3 389 Sk -
Why not?! Brejk Playboy (SR) Goldman

Source: MML TGI SR, 3. period 2006, Median,
CPT - price for addressing 1 000 readers among managers



Why not?!- lifestyle magazine with the highets readership among
readers from the classes A+B (families with the highest living standard)
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Why not?! Brejk Playboy (SR) Goldman

Source: MML TGI SR, 3. period 2006, Median, international classification ESOMAR



Through lifestyle magazine Why not?! you can address readers from
the classes A+B the most effectively

9 154 Sk 9 083 Sk

6 400 Sk

3211 Sk

Why not?! Brejk Playboy (SR) Goldman

Source: MML TGI SR, 3. period 2006, Median,
CPT - price for addressing 1 000 readers living in families from the classes A+B (international classification ESOMAR)



Why not?!- lifestyle magazine with the highest readership among
readers with net monthly income over than 15 000 Sk
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Why not?! Brejk Playboy (SR) Goldman

Source: MML TGI SR, 3. period 2006, Median



Lifestyle magazines Why not?! - the effective way how you can address
readers with the higher-than-average personal income

5 450 Sk
4 958 Sk

2 346 Sk 5 043 Sk

Why not?! Brejk Plaboy (SR) Goldman

Source: MML TGI SR, 3. period 2006, Median,
CPT - price for addressing 1 000 readers with personal net monthly income over than 15 000 SK



Thanks for your attention

Kontakt:

Ecopress, a.s.

inzercia@hnonline.sk
+421 2 48 238 103



